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Cultural training

The more international a company‘s reach, the higher the
demands on the employees. It no longer suffices just to
learn the language that colleagues are speaking. The chal-
lenge lies in effectively communicating with team mem-
bers, clients, partners or service providers from other
cultural backgrounds. In addition to geographical, his-
torical, religious and political influences, many other
factors play a decisive role in cultural understanding.

Within companies, being aware of cultural differences is
more important than ever. These days major firms are em-
ploying and connecting people throughout the world, es-
pecially in larger companies where people from all over
the world are connecting and working together. A com-
panies> management works to sensitize the various
team members, they adjust their leadership style as ap-
propriate, and work to detect potential areas of conflict.

Today, as markets in China, Japan, India or Russia gain even
more influence, it is important to be aware of the cultural cha-
racteristics of these countries, or at lease be aware of the diffe-
rences. For this reason many recognized business language in-
stitutions offer cultural training alongside language training.

Experience shows that cultural training is most effective
when it is aligned with the needs of the individual partici-
pants. This is why we do not offer standardized programs but
rather build programs with consideration of your interests
and preferences, and tailor your lessons to meet your needs.

Generally the courses are targeted towards individuals
with client contact, business partners, service providers or
colleagues from around the world. HR managers, training
managers, management consultants, senior management
and strategy managers can all benefit from this training.



